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MOMO IN VIETNAM



E-wallet Super App in Vietnam by Users and
Volume @

Movie booking, utility bill, airtime top-up platform
in Vietnam.

Donation payment platform in Vietham

#3

Transportation ticket booking platform in Vietnam

(1) Recognized by Top 100 Global Fintech Company in Promoting Financial Inclusion by IFC and
World Bank and Top 100 Leading Global Fintech Company by KPMG and-H2 Ventures
(2) Market share of e-wallet users based on State Bank of Vietnam.Statistics
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PROVEN TRACK RECORD OF
GROW AND INNOVATION

Grow with us !
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Launched the
1st app-based
e-wallet in

Vietnam
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Achieved

1

REGISTERED
USERS
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First e-wallet in SEA
to be integrated in
Google Play
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First e-wallet in Vietnam

to be integrated in Apple

App Store
Achieved

2 3M REGISTERED
USERS
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MoMo was
founded and
became the #1
airtime distributor
for major telcos in
Vietnam

1st SIM-based
mobile wallet in

Vietnam

Won the Best
Mobile Product
of the Year 2012
by VNMedia

1st mobile wallet
to provide
domestic remit-
tance

Investment by

Goldman Sachs

oldman
achs

Launched telco
top-up, bill-pay
and money col-

lection services
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MOMO’S ECOSYSTEM
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120.000* 3

Offline Payment
Points

5.200""

Online
merchants

27

Bank Partners
with Direct
Integration

Vletcombank ACB lm

NGAN HANG QUAN O3
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Gp MOBILE MONEY
CO.OPmart PLATFORM 45+
ban cta moi nha I
Financial
Eﬂﬂ Shop.comwn s"'l&lll’ Services
’ Partners

Distribution
platform
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Insurance.

PRUDENTIAL EVET | EucDﬁE PCINTP

HOME

BAOVIET (> Life
CREDIT @

BAO VIET NHAN THO
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YouGov Global Best Brand Rankings 2021

VietNam - Top Ranked
VIETNAM BEST BRAND RANKINGS 2021 T e

Rank Brand Name Score

1 Samsung 54.7

2 Vietnam Airlines 48.3

3 Shopee 419

4 Panasonic 39.8

In the Global Best Brand Rankings 2021, MoMo wallet was awarded > THgadde 383
one of the Top 10 Vietnam Best Brand Rankings 2021. ¢ il At
7 Omachi 34,0

This achievement validates MoMo's position as a global brand! s i 58
9 Kinh D6 33.6

10 MoMo 315

Scores show average data from 1 Oct 2020 - 30 Sep 2021
YouGov

The ranking was announced by YouGov, an international data research and analysis company, on November 16 in the report
"Global Best Brand Rankings 2021". The first time that the top 10 has a Vietnamese fintech named in this prestigious category.
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MoMo Brand is associate with positive and humane values.

f )
MOMO Donation is the country’s ~ WITH HELPING

largest donation platform 5M Users 18.912 Children
\_ _J

~
il . . " o
=/ @ 223illion 4 Charitable organizations participated
= s ful 2
( @ 188 fL:Jrfgreasissil:ug projects =2 VND was raised ) [ on the platform.

S

N

@ Continue to build and tighten the solidarity of the MoMo community,
@@ bringing hope to 40,000 children in need across Vietnam in 2021

. J
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#«29M"  « 1.5B*

Cumulative Monthly
Registered Users*® Impression®

* Source: GA - September 2021

** 96% Ever-use users will continue to use MoMo. Source: Brandhealth MBI 2021

WAL PA S

User’s Time
Spent In App Per Session*
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29M*

Users

54% 46%

Man Women

Source: MoMo's Internal Report <April 2021

Users by age group
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Users Geo-distribution

40%

35.2%

30%

(o)
20% 16.4%
10%

%
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H6 Chi Minh HaNéi Binh Duong PéngNai PaNang BacNinh Hai Phong Thanh Hod Nghé An  Biac Giang
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Targeting Capability

Demographic
And KYC

Age Gender

Location
Targeting

Geo (City)

Device Preference

Device
Info

Network

0s

User Preference

Interest

Creative
Content

Payment Behavior

Payment
Behaviors

Retargeting

Journey
Campaign **
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* Publisher’s credential references.
** Automated, integrated multi-channel process that allows advertiser to create a series of communication messages to users based on multiple pre-set conditions.
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MoMo Users’ Portraits

Y 940/ MAU connect MoMo
e O with Bank Accounts, Visa, NAPAS.

Curriculums Family Income

OO0 A B cDE

i ME F h
Studeat Officers SMEs ;f::::;e Others (>20MVND)  (14-20MVNP) (9-14MVND) (4-SMVND)  (<4M VND)

28% 24% 11% 27% 10% 21% 15% 19% 20% 8%

Thoéng tin A30 user trong Q4°20 (n=9, 188)
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MOMO AD SOLUTIONS



x
MoMo dé xuit

NRJo vy 63 ngay

T R e
e o DANH MYC UU DAI

G Masim  Nndatée  Naptéavio 1%} w

o

Théng 10/2021 e
Nhjn tifn t HUYNH THANH THU TRAM qua
g, o
+md
Chuyén tién dén HUYNH THANH THU TRAM

Thanh todn CIRCLE K VN - HCM

Danh myc dich vy

@ Quinli v intyding Thaeh todn CIRCLE K VN - HCM
n Quinlenitit

Carousel Banner Half Banner Full Banner Floating Icon Video Banner X - Banner Thin - Banner
Placement: Placement: Placement: Placement: Placement: Placement: Placement:
- Homepage - Homepage - Transaction History

- Homepage - Homepage - Transaction History - Special Offer
- Transaction Result - My Wallet



Ad Solution | Survey

Questions for users in the survey

"3 A " COHOINHAN THUGNG . .
R e kT ( maximum 3 questions )
R 19:990 () (10000 )

T el
L KMAO SAT NGAY

DIEU KIEN DANG KY

Example:
Question 1: Have you known about the brand? (Yes/ No Question)

Cam on ban da hoan thanh khio sat

Ban 44 nghe vé thuang hidu Duck chun?

R Question 2: When do you use the brand’s products? (Multiple choice)
a» a»

Question 3: When do you plan to use the voucher? (Fill answer)

Ban 44 nghe vé thuong hidu Duck chua?

The survey can help brand to measure/ evaluate the effectiveness of

Voucher ¢ia ban di dugc thém vao muc
Qua ChaToi

the campaign.

Momo will send the survey result at the end of Campaign



Sumdtnc Mom IC
CO HOI NHAN THUGNG
CUNG SIMILAC

DIEU KIEN DANG KY

Survey Site

mo 2 2 2
CO HOI NHAN THUONG
CUNG SIMILAC

Cam on ban dahoan thanh khio sat

Vouc!
Qua ChaToi

her ¢Ga ban di dugc thém vao muc

N ——
Completion Site

Questions for users in the form
( maximum 5 questions )

Example:
Question 1: What is your name?
Question 2: What is your email address?

Question 3: What is your phone number?

The lead can help brand to collect customers’ information.
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Mining partners promote images

Naroh bR Chitdmm e ténne

and encourage users to use Greeting
0889350 cards when transacting on special
Chuypén tidn (] - 2 s
md occasions or specified in the

M6 qub ohd gl 130, 530 34 hanh phic to

campaign: anniversary, blessing,

»
a '.m -] love, meeting...

EmoNaducchia?  Gaagoiien Nha ot

° 5

n

GREETING CARD

Greeting card is viewed P2P remittance screen picture frame.

AVANTAGE

9 The sender and receiver both

receive the message of the partner.

month. ko

To2s 7 o
<@ e
g4 9
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Chuyéatién e
md
p
a "‘mo
arRaa) (PRaE) G Partners build sticker on MoMo
¢ ] ow and motivate users use MoMo
o] © ® . &
sticker to chat, exchange informa-
odstote couriavin .
@ @ @ tion, confirm money transfers...
Lion e S
R TR AL
7 o -
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STICKER MOMO

Build a sticker with funny, trending images in MoMo chat.

AVANTAGE

Displayed at MoMo Chat page
with more than 10 million

- & conversion P2P.
visits per month. Q\Q

O All users can use




Ad Solution | Interaction & Engagement: Gamification

MOOPLD -

MoMo dé xuat

2
Data 3G/4G

Sy kién hap dan
04 suu thp 5/10 tem
e p oIl OO VO W
\ $al.9.3
l Két thic sau: &2, C.i‘l E.’-

Chuyén tién 1 ngudt ban bt ky nhan 1
‘ tem, suu thp tlr 3 tem c6 thé 461 qua m

Danh muyc dich vu




Ad Solution | Online To Offline

Tech Flow

Listing SKU to CVS m o
MOMO Config SKU into voucher

Retailer transfers SKU info to MOMO
™ MO ;

MOBILE MONEY

Tng Ban Qui
081 83n n Thén cin in Moi Cude Vui
Tu2s1 - 2

STORE

©8i tugng tham gia: DIeh ridag cho khich hing dang
1dn kit Moo véi ng3n hiing v nhin Gu< thag blo.
0 chuang trioh,

Ni dung chuang trinh

Thanh todn dn BAEMIN holk NypMaa o dota

3G/4G bSt kY. ban 5 nglu. mmnh.) n duge chc thé
sdch duth. M3 khich

prosyei privenien

Danh sich thé qud:
1. Gidm 10.0004 cho dan ti 15.0006 Nap/Mua dsta
36/46.
2. Gidm 15.0008 cho 6on tir 40,0008 Nap/Mua data
36/46. ‘
3. Géi 5n BEAMIN 300.0004 - Giém 30,0000 cho 6n
OAT BAEMIN |

Users redeem promotion at store

€




Mmo
mo®
RETAIL PARTNERS

FamilyMart STOP

=T
GD

@B GS25 oot |
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Third-party Measurement

Sizmek adform @ corecicx
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Report

Weekly Campaign Report - Brand A x MoMo

Campaign Name Placement KPI Type Planned KPI Impression % Achieved

Carousel HomePage CPM 6.000.000 100,61%
Brand A Transaction Result CPM 1.000.000
Transaction History CPM 1.000.000
9,000,000
S [ 100sex | [ 10061% |

7,000,000

6,000,000

O CTR

5,000,000

4,000,000

6,036,838
3,000,000

8.111.750 88.037 1.09%

Total Impression Total Click Average CTR

2,000,000

1,000,000
1,069,339 1,005,573
1,504 9418

TransHistory TransResult TransHistory

e Actual Click wwmm CTR
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CASE STUDY
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Case Study | Similac

146 CER -
Q

© Vicdatdl @
S8 dv reng vi 25.072d

NUIN Ay LU Yr ol

Dich vu yéu thich
KHAO SAT
NHAN THUGNG
VOI SIMILAC
®
Ed\

Khdo sét nhin thuéng vét  Hudng din quay thudng
Similac cing tranh 10 1y

MoMo dé xudt

@ A
o

€6 thé ban quan tam

3 Mo IC

= Sevebac
CO HOI NHAN THUONG
CUNG SIMILAC
= Cachmé TG Thin TAIGE  Gidh thidu [3n CBu thu qub
nHAN|10.000 nhdn tién thudng 600K

NGAY JvAo vi MoM

KHAO SAT NGAY

Impression

Similac

Achieved within 7 days

»

Leads
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[@oms)] Thanhtoin  Neptién  Muamithé  Heodst
N héadon  didn thogi di dbng MoMo
o 3 w Pl

Muavéxem Oibdcing  Dichg  Data3G/4G Téi ThinTai
phim MoMo ontine

Qudn Iy tai khodn >

MoMo dé xuat # Tited

B s @
Tiépsic  Thanhtodn Thanhtofn Thanhtodn  Noptdi
dén truiing hoc phi nuéc internet khoan thu.

C6 thé ban quan tam

SAMSUNG

Mua Galaxy A03s Ting 500k
Nh3n ngay voucher 500k tif MoMo
Khi mua Galaxy AO3s méi,

Vi coa t6i &
e

tdng uu dai cyc da

Gidi thiéu ban bé nhan
qua t6i 600K

mo D

GIOI THIEU MOMO
_ SANSALEKHONGLO GIA

)

Galaxy A03s cing Momo

MO  cHonviTRASAY
MO 06N PHi BA HIEM

(06NG i NGAY

Ding Vi déng phi ngay!

mo "
mo i
1 4 oA x6 56
MIEN TRUNG

Goicoic] [ °

SAMSUNG

Campaign target 25 - 50 years old
who are interested in

High-tech

Products Televisions

Technology
Enthusiast

Smartphone

&

6,978,571

Impression
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Case Study | Sun Tropical Village

Campaign target audience: 30 - 45 y.o
= who are interested in Real Estate, middle
ek i g income with desire for modern lifestyle.

o

'l Moo aé xust

8 ©

MoMoHody  Thash e
e

&

1,680,000

Impression
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mo RATECARD | CPM & CPC
mo®

Placement Ad Format Display Size Format CPM (VND)
Half Banner 167x167 px ipg, png 50.000
Carousel Banner 300x150 px jpg, png 70.000
Homepage Floating Icon 95x95 px jpg, png 60.000
Standard Video 6s 343x193 px mp4, avi 80.000
Standard Video <30s 343x193 px mp4, avi 100.000
My Wallet Full Banner 343x88 px jpg, png 40.000
Trans_History X-Banner 60x60 px jpg, png 60.000
Trans_Result Carousel Banner 300x150 px jpg, png 50.000
Special Offer Thin Banner 343x114 px jpg, png 60.000

“*Note: Segment Targeting will plus 10% apply for:
+ Location ( Ho Chi Minh, Hanoi, Binh Duong,...)
+ Behaviors : Purchase or Financial or Entertainment or Active time on MoMo.

Format Placement Display Size Format CPC (VND) Minimum Booking
167x167 px ipg, png 4.000 10.000 CPC/Month
300x150 px jpg, pn 4.000 10.000 CPC/Month

Traffic Ad All plac s & i /
95x95 px irg, png 4.000 10.000 CPC/Month
343x88 px ipg, png 4.000 10.000 CPC/Month
60x60 px ipg, png 4.000 10.000 CPC/Month

“*Note: Segment targeting & Placement are not available for this format.



DATA APPLICATION DEPT

NGUYEN TRUGNG GIANG

\/ A
BUSINESS DEVELOPMENT MANAGER b ads@mservice.com.vn

9 M Floor, Petroland Tower, 12 Tan Trao Str,
@ o o @ @ Tan Phu Ward, Dist. 7, HCMC

R +84 867773639




